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HOGRE MELLAN LAGRE

59% 60% 59%
56% 55% 49%
50% 43% 41%
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44% 43% 34%
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Skillnader mellan aldrar?

) GENZ MILLENNIALS GEN X
TREVLIG ARBETSMILJO 55%  58% 60%

INTRESSANTA UPPGIFTER 41% 44% 57%

BALANS JOBB/FRITID 38% 43%

ANSTALLNINGSTRYGGHET 36% 43%

FLEXIBILITET 30% 36%
ATTRAKTIV 36% 38%
LON/FORMANER

STARKT LEDARSKAP 35% o5 | : *
.. £
KARRIARUTVECKLING 38% S . @ '

BRA LAGE 20% 25% 24%
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Viktigaste anledningarna till att man bytte jobb
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